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Is the first step
CRO* journey

An entire team works on each report to communicate as many nuances
as possible that impact your conversions. You'll find ready-made
prototypes, must-do recommendations and tips for future changes.
Suggested solutions are the shortcut to implementing the report.
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https://www.figma.com/proto/AYruVp5FoM6y6xz0IFGioS/IREV-Prots?page-id=0%3A1&type=design&node-id=156-394&viewport=-1208%2C-96%2C0.14&scaling=scale-down
https://www.figma.com/proto/AYruVp5FoM6y6xz0IFGioS/IREV-Prots?page-id=189%3A378&type=design&node-id=189-379&viewport=662%2C608%2C0.05&scaling=scale-down
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Current and updated

This block shows what we offer after the audit:
an ideal implementation of certain blocks of
your site. It is not necessary to do exactly so,
but from our experience we recommend taking
a closer look at this.

A block with additional information or
recommendations. It can give you ideas for future
implementation. This information may be more
general and beyond the scope of the considered
block.

Must do

Here, we show critical errors. Some elements
may be either poorly done or not done at all.
However, the criticality of these mistakes is they

can directly affect various conversions, thereby

not providing a good enough user experience.
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Almond Toe
AED 27.99
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Brand name
Almond Toe

AED 35.50 AED 27.99

Size: 39 us
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The header is not sticky. When the user
descends just below the first screen...

The categories on the menu are too
big. There is a certain blindness.
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i We ShOW those thlngs that are very Important’ @ The header is not sticky. When the user I

' but their implementation is not as urgent. We can descends just below the first screen...
Prototypes : add them to the list for further implementation. ! '

q q ' The categories on the menu are too big. |

What's goINg ON T T mmTTmmTmmmmmmmmmmmmmmmmnnny > @ There is a certain blindness. ,
Homepage and Menu - _ _
Al eye-tracking Report i
Grand Total In some blocks of artificial intelligence analysis,

i there are indicators from 1 to 100, where 1 is red

: and 100 is green. This doesn't mean you should try
i to turn red into green, but rather it gives a general

i understanding of the problem areas.

Also, it does not mean that red is completely bad.
i Sometimes with the level of excitement, we can see
i that the green zones are where the most attractive
i elements for the user are located, but this it not
i mean these are the elements we want users to pay
} i attention to. The blog block should grab less attention

@ Your Scale!:i”a_L than the product block, the buy button should grab
team lead is Sia : .

i more attention than the F.A.Q. etc.
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Current

Grow Revenue With
Performance Driven
Technology

“ar et = s g m———
by e e o e e e
aan oy

s

L L) S

— — — — — — — — —

The avoidance of personal calls by
many can impact conversions. Hence,
consider impersonal product
communication, like promotional
videos.

Optimize your messages. Effective
copywriting plays a vital role in CRO
by enhancing the clarity,
trustworthiness, and emotional impact
of your communication.
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Change your button "Book a demo" to provide an
explicit action, for example, "Book a call". Is it a call,
and what will happen after?

Update the main image. Pay special attention to

your main image, which can enhance credibility and

clarity.

Updated

n IREV Solutions v priin

Grow Revenue With
Performance Driven
Technology

Saas platform for successful management of partnership
marketing that results in higher revenues and increased
affiliate engagement

Company v Resources v A
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Must do

Update "Solutions" block. Add iGaming
Partner's platform solution to your homepage
with a short and clear description.

Show how it works. Videos or screenshots of your
product can help thin out some of the text and make
the page more visually appealing, and give potential
customers a lot of information. You can show how
the different panels work, which and why is needed
and why, and how they can help them.

IREV Turnkey Solutions

IREV PA networks, 3
agencies, product owners and anyone who is looking to take their business to the next leve!
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Partner Platform
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Lead Distribution
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your

partner program: campaigns tracking, offers
management, partner portals and more.
IREV platform keeps your program well-managed

iGaming & Casino
your
P offers

that captures, valid: lead: 1
time.
Based on the rotations system, lead distribution

management, partner portals and more.
IREV platform keeps your program well-managed

Learn more

ensures
increasing revenues both for advertisers and
publishers.

Learn more

See how it works

Here is a small session of how it looks like to work with our system

and pr .

Learn more
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Must do

Add prices to the main page. Users expect complete

| information about the product: from features to prices.
Websites that don't mention a price appear questionable to
users and trust in them is lower.

Highlight social proof. Building trust is critical to

| conversions. Therefore, put it as close to header as possible.
This can be in form of positive reviews, or the number of
overall satisfied customers with 5-star ratings.

Add F.A.Q. It's not only play an important role in website
| promotion, but also answers a variety of questions from a
hesitant user.
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More proofs. You can also add more proofs
with CTA button to reviews platform, such
as TrustPilot.

Calculator for future earnings/savings.
This is a very persuasive block. Let your

users dream about future wealth or cost
savings.

Niche Information. Users and businesses
that will use your product are different.
Show different groups what can be useful
for them, some kind of slider with different
niches will do. Let them know they're in the
right place.

What's your advantage. Highlight the
key features of your product that you're
proud of, explain in more detail what
they're and what value they bring to the
user, how you can help them save now
and make money later.
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Optimize font size on mobile version. It's too
hard to read, so your potential customers might
just read over it.

- Increase size of CTAs. The CTA on the first
e screen is too small. Make it full width and a bit

wider in height, then it'll stand out much more.

Adjust spacing between blocks. The spacing is
different and too big all over the homepage. This
one makes it confusing whether the text belongs
to the heading or not.

Add mobile dropdown menu. Add a
dropdown menu to the header of the mobile
version. This needs to be fixed urgently.

r — — 1
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Personal account block. Users can log into their
personal accounts via mobile, but not via
desktop. Either add it on desktop or delete on

mobile. The journey should be consisted across
the extensions.
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Grow Revenue
With
Performance
Driven
Technology

Saas platform for successful
management of partnership
marketing that results in higher
revenues and increased affiliate
engagement

T g

@ Sstart free 7-day trial
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"Companies choose us for" block. To make it
easy for users to read the information, adjust

the inner spacing between the cards. Now
they're too pressed against the sides.

[\ Updated

(\ Updated

solutions that optimize business for all pg

uptime.

interspire

@engagebay

@ sendinblue

O ConvertKit

Check our full list of integration

"Unlimited integrations" block. Takes up

too much space. As you see on the updated
version, this info can be condensed to one

screen or less.

S
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@ Create blog page.
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News and insight

Lorem ipsum dolor sit amet, con:
eiusmod tempor incididunt ut la
ad minim veniam, quis nostru:

Blog »

etur adipisc

- S min read
Sed ut perspiciatis unde
omnis

SR R ne

Starthere

do

[ << TR

Redefining Mobile Attribution
in the Upcoming Era: The
Introduction of Federated
Learning Of Cohorts (FLoC)

Read more >

- S min read
Sed ut perspiciatis unde
omnis

Home - Biog -

Redefining Mobile Attribution in the
Upcoming Era: The Introduction of
Federated Learning Of Cohorts (FLoC)

60vY®eo

5 a2 2002 Updtedone 3. 2022) | @ Smin
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Highlights

yis

Floc

allowsfor targeted ads while ensuring
rprivacy

Websites can use FLoC to deliver

Mobile app developers can use FLoC to

Pros&Cons

Pros
FLoC offers  privacy-preserving
pproach fo targeted ac, preventing
the need for collecting o processing
personal data

eer

s improved ad targeting based
inerest cohort, poxentially
g ad effcacy

i

- FLoC assists developers in
complying with privacy regulations.
and building trust with users.

Key takeways

01 FLoCis  promising solution for the futu

priacy
models

Cons.

Blog Page
and article

ads

02 tuses machine learning algorithms to @
providing advertisers with anonymized ¢

03 Mobile app developers can leverage FLo

Elick hera

privacy,

04 of Floc

to buid

online privacy.

What is Federated Learning of Cohorts (FLoC)?



https://www.figma.com/file/smJmNTTDHiJzsVhFli3cLl/Blog-IREV?type=design&node-id=0%3A1&t=ZjIOTJ2LcQGmNLvh-1
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Gaze points map

The eye-tracking data indicates that your key benefits and CTAs are attracting users'
attention quickly. However, there's room for enhancing their visual prominence even
further. You might consider implementing larger typefaces, more vibrant colour
schemes, or repositioning these elements to a more central location on your webpage.

Pricing iGaming & Casino Partner Platform Lead Distribution
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Fixations points map

Noticing that users are investing significant attention in non-critical sections of your page,
like headers, could suggest potential distractions or confusion. It might be beneficial to either
streamline these areas, incorporate key information there, or modify their design to subtly
steer users' focus towards the primary offers and call-to-action elements.

Pricing iGaming & Casino Partner Platform Lead Distribution
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Clarity map

The presence of low clarity scores or red zones on your page calls for design optimization.
Think about purging superfluous text, amplifying the use of whitespace, or adopting bolder
color contrasts to boost readability and the overall visual experience.

Pricing iGaming & Casino Partner Platform Lead Distribution
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Excitement map

Given the low excitement score of your page, it would be worthwhile to introduce more
engaging features, like interactive elements, videos, or animated graphics. It's critical, however,
to ensure these additions are consistent with your brand identity and don't overstimulate users

or shift focus from your main messaging.

Pricing iGaming & Casino Partner Platform Lead Distribution
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Attention map

If crucial elements of your page are highlighted in green on the attention map, this indicates
they're not receiving as much attention as they should. Consider making these elements more
visually striking, or reposition them to areas on the page where users tend to focus more (as
indicated by the fixation points map).

Pricing iGaming & Casino Partner Platform Lead Distribution
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This ScaleFinal report is the first step in your CRO journey.
Prototypes
While our recommendations are backed by extensive A/B
testing and input from UlI/UX managers, we recognize that
perfection is limitless. Specific strategies may prove

What's going on

Homepage and Menu

Al eye-tracking Report particularly effective for your brand, while others may be less
so. For this reason, we encourage our clients to continue
Grand Total conducting A/B testing and refining our suggested solutions.
-

@ Your ScaleFinal * There's a long way ahead in your CRO journey. N/ S
team lead is Sia That's why we've prepared a BONUS SLIDE for you.
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L UI/UX

Content
Strategy

Developing

SEO
Strategy

| Web
Developing

Blog
" Launch

0 Social Media
Launch

O PPC Launch

O Projgct
Review

Generate

)
1 year
Make it
Constant
Blog
N Posting
1 SEO
Social Media
Posting
O PPC
/

Indeed, consistency

in marketing isn't about
immediate impact;

it's a long-term strategy.

It builds product recognition,
trust, and top-of-mind
awareness over time,
creating a lasting competitive
advantage and continuously
driving conversions.




